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Key Insight:

o TO TA&ldL anmoteAel pia amd T mMOo TMOA *r{l: OTIYMEC

otn {wN Twv avopwnwy, Kat dev gival Tu oTL O
TOUPLOTIKOC TOMEAC elval anmd TouG nprqu ufell
uloOeTouV poidvta Al.

Ol Ta&1dwTeC oTpéPpovTal OAO KAl TTEPLOCOTEPO OE
gepyaleia Al yia va avakaAluyouv TPpOoOoPLoHOoUC Kal va
opyavwoouv ta tagidia touc.

Avti va avalntouv JovoL Toug PHEoa o€ EYAAoUC
dykoucg mAnpoyopiacg, Bacilovtal oe cucTAUATA TTOU
EPMUNVEUOUV TIC TMPOTIUACELC TOUC Kal dnuioupyouv
EEATOMLKEUMEVEC TALISLWTIKEC MPOTACELC.

H ulo©€étnon autwy Twv gpyaisiwy evioxuetal édtav ol
MTPOTACELC OswpPOoUVTAL TAUTOXPOVA OXETIKEC KAl
allomoTeC.

The Statistics:

o TO 62% TwV TAEISWTWYV dNAWVEL OTL Ba gumoTEVOTAV
tnVv TN yia BonBeta otov oxedlacud tou Taidlou Tou,
dlaltepa ylia mpoTAcELC SIASPOUWY KAl IOEEC
npooplouwy. (Amadeus Travel Trends Report)

o TO 72% twv Tadiwtwy Bewpel étL n TN elval xpAoiun
yia éunveuon kat avalitnon Wewv mPoopLouoU.
(McKinsey & Company x Skift, Remapping Travel with
Agentic Al, 2025)

Mnyn: Destination Insight, "The Outlook 2026



To va avakaAuntelc évav mpooplopd dev e€aptdatal povo amd tnv mMPOoROAN Tou,
AAAd kal and TO MWC EKMPOCWTEITAL PECA OTA YNPLAKA OLKOCUOTAMATA, OTIC
TAQTPOPMEC KAL OTIC UTTOSOUEC SESOMEVWV.

OL mpooplouol xpeidletal mAéov va avilheTwni{ouv TNV YNPLaKn Toug mapouacia Kat
WC UTTOSOMN dSOMEVWY, WOTE Ta cucTtNuata Al va pmopouv va touc evtomilouy, va
TOUC KATAVOOUV CWOTA KAl VA MMPOTEIVOUV ATTOTEAECHATIKA TIC EMTTELPIEC TOUC.
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On the other hand The top worries travellers have when using

Al to book travel are:

Travellers remain sceptical about some of the
information provided by Al tools, with concerns

about bias, stereotyping and accuracy. The accuracy of o)
information 4 9 /o

Weighing up the benefits of Al decision-making

Skyscanner (2025), Horizons 2025-2026

Booking.com (2025), The Global Al Sentiment Report

There are too (y
many choices 24 o

Say Al will make Believe it Worry Al could Fear the

travel easier and promotes introduce bias technology will The options 29%

more efficient inclusion that reinforces deprioritise provided aren’t
stereotypes of budget travellers meaningful

discrimination



MCP: Zuvdson Al pge ToV TPAyHATIKO KOGHO

Content Distribution Services & Operations

Anpooisuon content - Alavopr] péow MCP Agentic Al

Google, Booking, TripAdvisor, Social Media, Kpatnoelg, diaxeipion reviews, Suvapikd

Al Travel Agents, Chatbots, Voice Assistants pricing, availability, customer support

Mnyn: Anthropic, "Model Context Protocol" — open standard, github.com/modelcontextprotocol



Vibe Coding

Andrej Karpathy, 2025: "The hottest new programming language is English."

H avantuén epappoywyv dev anattel mAéov opdda developers.
Me Al coding assistants, kGBe oudda operations og Pla TOUPLOTIKA

emyeipnon pmopei va ptiael custom epappoyéc ota pétpa tnc.

Operations Trip Planning
Custom epyaleia dlaxeipiong Personalised itineraries
Kpatnoswyv, check-in, yia k&Oe guest, Baciopéva

KAl guest experience oe officially vetted content

Marketing

Content generator
yia social media & campaigns
Baclopévo og reviews & data
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Tourism Al Playground
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# Version 1.0 Beta

Supporting Greek Tourism,

one task at a time.

Q MicrO-Apps Client-facing tools

Social Lab

Vision & RAG powered posts for Instagram,
Facebook, LinkedIn.

Security Scanner

Find vulnerabilities before hackers do. Al-
powered security audit.

BETA

BETA

BETA

Review Hub

Analyze review patterns & generate
professional responses.

Banner Studio

Drag-and-drop HTMLS banner builder with
layers, animations & export.

BETA

SEO Hub

Complete SEO toolkit — inspect, brief, write &
optimize.

Content Library

Browse official tourism imagery from Marketing
Greece's asset library.
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